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SETTING UP AN AD CAMPAIGN

1. Visit Truecaller Ads Manager and click ‘Request Access’
button on the top right.

2. Select an account type. Choose ‘Agency’ only if you
are a marketing /advertising agency that works with
multiple companies. Otherwise, select ‘Direct Advertiser’.
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ACCOUNT

truecaller

Apply for an account for Truecaller Self-service Platform

Select account type

DIRECT ADVERTISER AGENCY

Choose Direct Customer if you are Choose Agency if you are booking
going to advertise for your own campaigns for clients as a third
company. party.

CANCEL
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3. AFTER SELECTING AN ACCOUNT TYPE, FILL THE
CONTACT DETAILS AND ADVERTISER INFORMATION
THAT APPEAR BELOW.

Advertiser Information

rrrrrrrrrrr
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FINAL STEP

4. Submit all the necessary
information and wait for the

approval. The approval
takes a maximum of 2 days.




NEXT, GO TO DASHBOARD AND CLICK "CREATE AN
AD’ BUTTON.

truecaller Dashbo Ads Bookings Reports FAQ ‘ v !

CREATE AN AD

'
BOOKINGS

GETTING STARTED GUIDE (PDF)
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6. FILL THE CAMPAIGN DETAILS THAT APPEAR
BELOW.

New ad

General Sattings

Selacz campaign *: €3

Campaign nanw *
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TARGET

7. Select the targeting. You can select
your target audience based on carrier,
gender, OS (Operating System), Geo
Targeting, Time Targeting, etc. You can
also set a frequency capping per user,
i.e., setting a limit on the no. of
impressions per user.

SUDIPTIDHAWAN | +919999722117 | SUDIPTIDHAWAN@GMAIL.COM | WEBSITE | MOBILE APPS | SOCIAL MEDIA | DIGITAL MARKETING | GRAPHICS

Targeting options €

CARRIER

GENDER

0s

GEO TARGETING
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GEO TARGETING

Select one or several locations

Map Satellite North
Atlantic
Ocean
Mexico
Venezuela
Colombia
Brazil
Peru
Bolivia
Chile
Argenting
Google

TIME TARGETING €

ADD A NEW DAYPART

FREQUENCY CAPPING
Set per user frequency cap
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SCHEDULE

8. Then define the schedule and cost for the
advert. Select the time zone and a start and an
end date for the schedule. To define the cost,

you can directly enter your budget and it will
show you the no. of impressions you can get. Or,
you can select a particular no. of impressions
and you will get the cost of the advert.
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CONT.

Schedule & Coxt O
DENAR START AND CND DATES

Stert dene * Ered detn * Trrw zone * O

.- -

DEFRNE Tok AD CORT

Cam

Badget 0N * Imprerscns * i

Upload creative O
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NEXT

@. The next step is to create the ad and upload the
creative. The following steps show you how to create
a native ad in truecaller.

10. Enter an ad name and the click-through url which
you want the audience to be directed to. Add a
headline (25 characters) and a body (45 characters).
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1. UPLOAD A LOGO AND ENTER A CALL-TO-
ACTION. CHECK THE PREVIEW AND CLICK CREATE.

Upload creative © Bty
Nazve Ag namas * Logs *

[+ ]
Clkcktheauggh (10 *

Calt £ aion *
Heertine
...............

Raty



URL

12. You can also insert deep

link click action url (that allows
the audience to directly enter
a specific page or an activity

in a mobile app). You can also
track the impressions and
clicks using any third-party
tracker by inserting their
tracking links below.

B h @ <

+ Advanced settings

Preview your ad €):
Deep link click action URL: ; .
P i} Headline '
Please insert the address without www, the Please enter your body text
format should be hetps://example.com here

https://example.com ’

Third party impression tracker: €)
Please insert the address without www, the

formar shouid be https://exampie.com

https://example.com ‘

Third party click tracker: €)
Please insert the address without www, the
format shouid be htips://exampie.com

https://example.com l

Please check the availability to

BACK E/ )
create your ad

SUDIPTIDHAWAN | +919999722117 | SUDIPTIDHAWAN@GMAIL.COM | WEBSITE | MOBILE APPS | SOCIAL MEDIA | DIGITAL MARKETING | GRAPHICS 15



N\YFZANYIANYIANTVI ANV I ANTY I ANY S AN

Z Qﬂ%ﬂ%ﬂ%ﬂ%ﬂ\ﬂ% /
NYZANYZANYZANYZANYZANYZANTZAN
ZAN\YZANYZANVZANYZANYZANY/ZA\Y/
NYZANYZANYZANYZANYZANYZANTZ4N

JANVIANVIANVIANVIANVIANVIANYS

CASE STUDIES




MYNTRA

Myntra, a leading Indian Fashion
eCommerce company, used Truecaller to
engage smartphone users prior to its
Blockbuster Sale between 14th-16th July,
2017, receiving 207 thousand+ clicks in
a single day.

The objective was to create high visibility
among its target audience and reach out
to them prior to its Blockbuster Sale. The
campaign was divided into 3 stages and
day-part targeting was employed to
drive sequential messaging.

Shreya Gopinath

L -] & @

CALL SMS TAG BLOCK

+91 999888770
" Mobile ’

= View call histo
0] ry

Duration of last call Tm 23 sec

Myntra Blockbuster Sale Ad >

M 50%-80% OFF on 1.5 Lakh styles |
14th - 16th July
Q@  Address

namem@mail com

V401230

< Notifications (&

Call Recording is here! 04:44
Truecaller makes your conversations

even safer and more efficient now

with call recording. Your recordings

will be stored on your phone and

only accessible to you. Enable it
by clicking OK

R ol
Myntra
. BLOCéE‘gerR

14™ -16™ JULY

50-80% OFF
. HRX e SN 37T VEROMODA MANGO ONLY ‘l_«‘m_\.;l’_l_
Myntra Blockbuster Sale Ad

50%-80% OFF on 1.5 Lakh

styles | 14th - 16th July m
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ONEPLUS

The chinese smartphone manufacturing
OnePlus achieved great reach and
awareness figures for the launch of its Q‘A Missed ca
latest smartphone, OnePlus 5 in India by peepaiciiac
running multiple Brand roadblocks on Pr—
Truecaller platform. Beagaiisiinds

truecaller

The main objective was to drive consumer .
preference & create a buzz for the Upto 3000 Cashback*
Oneplus 5 ahead of its launch in the Indian
Market. Highlighting the key selling points

of the OnePlus 5, the campaign acquired

150 thousand+ clicks in a single day.

OnePlus 5
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WALNUT

truecaller

e Missed call
n Nikhil Sandeep

Walnut, an Expense Management App, ran a 2 day
ad campaign on Truecaller targeting customers
effectively during Demonitisation, achieving 100 Mn
Impressions & 55,000+ app Installs in just 2 days.

+91 897969594
Bangalore, India

With the increased urgency among the people to
locate ATMs with cash during demonetisation in Indiq,
Walnut reached out to its target audience by giving
them one more important reason to use their app,
which is ‘Locating an ATM with Cash’, a new feature of
the app. The campaign’s target group were People
between the age group of 22-32, with a debit card or
credit card from Tier 1 cities.
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| REVIEW AND FOLLOW US

HOW'RE WE DOING?

GLEAVE Us A|
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