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CONVERSION
STOP TURNING VISITORS AWAY

Web Development, App Development, Social Media, Digital Marketing, Video Development,
Workshops



THINK SMART.
ACT BOLD.
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Conversion Optimization

What are conversions?

Download a Make a
whitepaper purchase

all of these actions are “conversions”
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THIS IS YOURLEAD
FUNNEL ON BAD
MARKETING




NURTURE
E-Mail Sign Up

Dem

o White Paper
Download Calculator
Results Facebook
Follow Twitter Follow

Sample Download
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Purchas
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First step in higher conversions:

argeted Campaigns
Sudipti Dhawan

+91 9999722117 | sudiptidhawan@gmail.com | dynamisers.com
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Campaigns focused on a specific target
or serve a specific purpose.

Problem
Landing Page

Industry
Landing Page

Industry
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Google |[contentmarcetng KW

Web News Images Books Videos More ~ Search tools

About 948,000,000 results (0.45 seconds)

Ads related to content marketing &

Content Marketing -
www.marketo.com/ ~
Simple & Effective Ways to
Marketo has 5,302 followeg
Marketing Automation De
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Landing Page Conversion Factors

Back up the
campaign message

One clear action
(Call to Action)

Enough info to
make a decision
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STOP

Your homepage is NOT a landing page
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Your homepage Iis merely the face of your
website, accessed by people who are looking
for it specifically.

| onl'l.mi >
here >>

Col pl fe nline rorm
S0 we f th b t
olutic f Fya

Web Development, App Development, Social Media, Digital Marketing, Video Development,
Workshops



Home Page Conversion Factors

Visual and message
confirming people
are in the rightplace

Design that conveys
confidence

Clear navigation

Clear actions to take
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Web analytics data Is
NOT enough to construct
the best test hypotheses /-\

for your site. pove
- s i v/
BUILD

SPLIT TESTING \_/
A/B Testing

Multivariate Testing
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site visitors

290/0 conversions

Experiment
Winner

Sudipti Dhawan

+91 9999722117 | sudiptidhawan@gmail.com | dynamisers.com

Web Development, App Development, Social Media, Digital Marketing, Video Development,
Workshops



Try any plan free for 30 days.

W SRR —— Y

CONTROL TREATMENT

Start your free 30 day tnal Start my free 30 day trial



Tryanyphntmc'orsomﬁ

R

- —— ————e— ——— ® e ——

Start your free 30 day tnial Start my free 30 day trial

CONTROL _ @ TREATMENT

90% increase in CTR

During the campaign periode, the
treatment increased CTR by 90%

Mission criticalelements like call-to-action buttons represent a
small change on the page, however, they have major impact
on the decisions of yourprospects.



ar 69.00 ar 692.00
Quantity:|[1__| Quantity:|1 | @1

In Stock. Ship within: 1week, In Stock. Ship within: 1 week.
Add towish list Add to wish list
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~ R
The color of your CIAbutton has major impact onyour
potential customers’ decisions — and thereby alsoyour

\_ conversion rate. Y

ar 69.00 ar 69.00
Quantity: (1| Quantity:[T—

In Stock. Ship within: 1week, In Stock. Ship within: 1week.

Add towish list Add to wish list

4 »n 35.81% increase in conversion
—‘-’“ Statistical Confidence: 98%
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People aren’t magically drawn to a button
because it's red, nor are we automatically pre-
disposed to sign up just because you addedthe
word “Free” in yourheadline.

Optimization, isn't about seeing which tests are “better”, but
rather about studying your visitor’s behavior and creating
designs & copy to engage in a dialogue with your visitor’s inner
voice.
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[ Reading Patterns and Use of Images j
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Version 1: Bahy's eyes looking tOwards viewer

et socommonded Too babilos et Al

Heat Mapping . =

+
Human Psychology

bt R P50 s A



OBAMA® BIDEN OBAMA P BIDEN

DINNER - BARACK DINNER -~ BARACK

Your chance to meet the President Your chance to moet the Prouident

DINNER = BARACK e ™ DINNER - BARACK

YOU'NE M¥ITED, .
WE'LL COVAN YOUR AIRARE.

Tt +19%
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Questions like “\WWhat color convertsbest”
are a complete waste of time.

Instead, find out:

Where do most people getstuck
In the buying process?

What are common traits among
our paying customers?

What hesitations do our leads have
that prevent them from buying?



CTA
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“The vast majority of retailersreported
conversion rates on smartphones were
around 1%, while conversion rates for
tablets were 2.4%,’

While visitors largely use tablets for what he called “lazy
internet”—consuming media and content, aswell as
browsing—they tend to prefer smartphones primarilyfor
communication, content snacking, and using mobile apps.
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ANALYTICS

(:() C )SIC Analytics | Sattings | My Account | Help | Sian out
Anailytics Settings | View Reports: My Ansiviics Accournis: . l

88 Dashboard | Export = || =3 Emmil | Betn advanced Segmornts | Al Visits ~ |

¥ Saved Reports
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[] Contant —
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[ Custom Reporting "' / \O\ / — /—.\ /
200, 'Y -, 200
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Settings
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(70 About this Report
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S NOo Royal Kona Coffee Hawaii Shopping Hawaiian Isles Kona Coffee Blend Kauai Maui Molokai ground coffees and Fancy Beans

|_l - I > ql

+ |&p http: / Jwww.siphawaii.com/index.html

i Royal Kona Coffee Hawall Spoll Yours e ] beta
TODAY'S SPECIAL | . v /—» | ' ~
rRoyal Kona | \‘;}3‘__ /SiPhawaii.com P2resenting The Isles' Best

= dhy Add Favorites Search Account W View > OQut

Go Tropical

‘ Shop In Paradise - £ komo mai and Aloha auinala - Welcome and Good afternoon. - It's Best if it's FRESH from Hawai

Coffee pecai organic - Celebrating our 3rd Birthday - October coffee orders over $40.00" receive a 2011 Hawaiian Calendar 12 Page Lett
KONA COFFEE SALEI 100% ROYAL KONA Medlum roast - LION Coffee 100% Kona Light Medium- Beans / Ground 9 Pack

Tmplcal Breakfast Packs Hawaiian Style l:ﬂ‘d‘"‘..}'l'-

Tea Herb Organic Decaf

Macadamia nuts Want to save on your danly office coffee take outs? INSTANT Kona Coffee Sale @ 25c/Cup! Want it instantly, hot and quality improvement a
R Royal Kona Coffee 20
iIsland Foods Coffee -pecaf- Organic 100% Kona coffee from Hawaii o pack V’éne(y or Same $4.99%a
Bath and Body ¢ o
| T Coffee from all Hawaiian isles

Aloha Health +
A littie Aloha
Island MuSiC-VideO

The best fancy coffee beans grow in Hawaii!
Sip some Royal Hawaiian Kona coffee again.
5 e 3

a little aloha - gifts :-
_All Island Beans _ -

Buy the Case

£ 100% KONA 9-| Pack $98 99
The Hawaiian isles are in the coffee zone.
Maui Molokai Oahu Kauai Kona-Hawai'i. 100% KAUAI Coffee 4L b $44.99 el N
Try our gourmet coffee variety 5 packs Sampler 5 pack WB{

The Year 2011 Hawalia

In paradise you loved the Hawaiian Kona coffee, organic, decaffeinated coffee.

= You were dazzled by the pure Kona coffee selection and 'special offer'.

e S TOURLE @ Hawaiian Kona coffee 7.8,100z flavored coffees 10% percent Kona blend coffees
[N == | How to fit all those Hawaiian Brew coffees in your suitcase? Good news!
Currency converter Here's an easy selection of the best gourmet coffees of Hawaii to enjoy.

In a hurry for a gift? Try our all-islands fancy coffee beans 5-pack samplers!

au Hawaiian Isles 10% BLEND M,_
Hawaiian Islands | 38 Green - Herbal - Caffeine free - Organic 9 Pack Mix and Match 100z chocolate =i

Fruity lced Tea
For that Aloha

Bounce Rate
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Contacting Apple

Sales & Product Inquiries

Apple Online Store

The Apple Online Store is a convenient place to purchase
Apple products and accessories from Apple and other
manufacturers. You can buy online or by calling
1-800-MY-APPLE (80D-692-7753).

You can get information about an order you placed on the
Apple Online Store through the Order Status page. If you
pretfer, you can also get order status or make changes by
phone at 1-800-692-7753.

Apple Retail Stores

Experience the digital lifestyle at any of the Apple Retail
Stores around the country. Find store hours and contact
information for all locations.

Find Apple Authorized Resellers
Use our Reseller Locator to find an Apple Authorized Reseller
in the U.S.

Apple Authorized Resellers offer industry expertise, multi-
platform services, and Mac-based solutions for a wide variety
of organizations.

Get financing for you, your business, or your school
Apple Financial Services offers financing on Apple products
for consumers, educational institutions, and businesses.
Speak with your Apple representative to learn more.

Find Authorized Training Centers
Use our Training Center Locator to find Apple Authorized
Training Centers worldwide.

Product & Technical Support

Browse online support

Visit the Apple Support site for quick answers, manuals, and
in-depth technical articles. Visit Apple Support Communities
to get help and tips from fellow Apple customers.

Contact Apple Support
Need service or support? Start your request online and we'll
find you a solution.

More ways to get help:
= Cantact iTunes Store support

= U.S. iPod, Mac and iPad technical support:
(800) APL-CARE (800-275-2273)

= 1.5 iPhone technical support
(800) MY -IPHONE {(800-694-7466)

= Se= 3l waridwide suppart telephons numbers
= Contact a mabile carrier
= Make an appointment at an Apple Ratall Store Cenius Bar

= Find an Apple Authonzed Service Provider

If you have a hearing or vision impairment, call
877-204-3330 for direct access to Apple representatives
who are trained in providing support using accessibility
services.

i are aligible for complimentary

hnic support, Onling techr

| support for Appls

prod available beyond the initia

Lost or Stolen Apple Products

Corporate Address

Apple

1 Infinite Loop
Cuperting, CA 95014
408.996.1010

Frequently Requested Info

Apple 1D Suppaort

Learn more about getting an

Apple 1D and its benefits.

AppleCare Products
Find out how to get
additional technical support
and hardware service
options for your
Apple products,

Repair and Service

See all your repair and
service options based on
vour product and location.

Repair Status

Quickly and easily gert the
status of one or all of
your repairs,

Apple Support Communities
Give and get help and tips
from thousands of other
Appie castomers.

Job Opportunities

Find current openings,
college jobs, internships,
and more.

Media and Analyst Info
Cet press releases, media
contacts, and more.

Email Subscriptions
Update your email address
or change your
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WE JUST SCRATCHED THE SURFACE

WHAT QUESTIONS
DO YOU HAVE?
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